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AMENDMENTS TO THE CLAIMS: 

Please replace the claims with the claims provided in the listing 
below wherein status, amendments, additions and cancellations are 
indicated, 

1-43. (Canceled) 

44. (Currently Amended) A method of analyzing customer behavior on one or 
more computers to determine a range of action of projected messages presented in 
a form of advertising, comprising: 

providing at least a first range defined as a demarcated region limited by at 
least an entry and an exit; 

contemporaneously counting on said one or more computers, with sensors 
attached thereto, a total number of individuals entering said first range at least 
through said entry and another total number of the individuals leaving said first 
range at least through said exit: 

determining on said one or more computers, a total number of potential 
buyers in said first range by calculating a difference between the total number and 
the other total number of the individuals, said total number of potential buyers 
being equal to the difference; 

3 



PAGE 3/20 1 RCVD AT 4/18/2005 5:35:14 PM [Eastern DayligW Time] ' SVR:U$PTO-EPXRf -1/0* Df{fS:8729306 ' CS!D:12129537733 ' DURATION (mm-ss):06-16 



04/1872005 16:38 FAX 12129537733 



lg) 004/020 



Docket No. F-6201 Ser. No. 09/308,01 7 

providing a second range being visually and audibly isolated from said 
first range; 

projecting messages only in said first range to the total number of potential 
customers while said potential customers are in said first range, the messages 
identifying at least one of goods and services purchasable only by entering said 
second range: 

presenting for purchase only in said second range, to at least a portion of 
the total number of potential customers, the at least one of goods and services 
identified bv messages projected in said first range: 

said step of projecting said messages to the potential customers occurring 
before said step of presenting said goods and services to the potential customers: 

presenting t he p r oj e cted messages to the total numbe r of t h e po te n tial 
eustameia wliilc &aid p o tential cust o mers are in sa i d fi r st rang e : 

p r esenting fo r purchase a t leas t one of a g o ods and a se r vice t o a t least a 
portion o f the total number of the pote n tial cust o mers, said adver t ising of said 
pr o jected messages being iclatcd to at leas t a portion o f said at least on e uf th e 
goo ds a nd serviee; 

determining on said one or more computers, a total number of actual 

buyers of said at least a portion of the at least one of the goods and service 

represented by the advertising of the projected messages by measuring actual 

purchases thereof by said potential buyers; and 
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recording and correlating on said one or more computers, t he total number 
of potential buyers and the total number actual buyers as a basis for determining 
the customer behavior in relation to the advertising presented by the projected 
messages. 

45. (Previously presented) A method according to claim 44, further 
comprising: 

providing another first range at a location apart from said first range; 
carrying out the method in said other first range as well as in said first range; and 

centrally registering and evaluating the total number of potential buyers 
and the total number of actual buyers determined in at least said first range and 
said another first range. 

46. (Previously presented) A method according to claim 44, wherein said step 
of presenting includes centrally controlling the projected messages. 

47. (Previously presented) A method according to claim 44, wherein the 
projected message is one of a visual message and an audiovisual message. 
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48. (Previously presented) A method according to claim 44, wherein the 
projected message is only projected to the potential customers if the totiil number 
of potential customers is at least one. 

49. (Previously presented) A method according to claim 44, wherein said step 
of recording and correlating data is via a world wide link. 

50. (Currently Amended) A method according to claim 44, Men^-imther 
c o m pr ising : 

said _ pr oviding a second range being a d e fin e d as an o th er-demarcated 
region having another entry and another exit, said exit of said first range and said 
other entry of said second range defining a connecting passage between said first 
and second rangesr said st ep of p r esen t ing the projected m e ssages be i ng conducted 
in said first range and said st ep of presenting for purchase being c o nducted in said 
sec o nd range ; and 

counting, in direct sequence along with the total number of individuals 
entering said first range through said entry and the other total number of the 
individuals leaving said first range through said exit, a total number of the 
individuals leaving said second range at least through said other exit 

51. (Canceled) 
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52. (Currently amended) An arrangement for analyzing customer behavior to 
determine a range of action of projected messages presented in a form of 
advertising, comprising: 

at least a first range defined as a demarcated region limited by at least an 
entry and an exit; 

a first sensor for detecting individuals entering said first range through said 

entry; 

a second sensor for detecting the individuals leaving said first range 
through said exit; 

a second range being visua lly and audibly isolated from said first range: 
a display for presenti ng a message only in said first range co all of the 
individuals while sai d individuals are in said first range, the message identifying 
at least one o_fjgoods and services purchasable only by entering said second 
range: 

said second range exclusively presenting, to at least a portion of all of 
the indivi duals, rhe at least one of goods and services identified bv the messa ge 
presented_in said first range: 

said display of said messages being visually and audibly provided to all of 
the indiv iduals before said goods and services are presented to the individuals: 
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a display for p resenting a message to All of t he i n dividual* vihilc in said 

a register within said second ranpe for detecting purchases of a portion of 
the individuals who have received the message in said first range who purchased 
at least one of a goods and service presented in said messag e, said regis t er being 
located outside of said fi r s t r ang e; and 

a computer communicatively connected to each of said lirsi and second 
sensors, said display and said register, said computer for determining a number of 
potential customers in said first range by subtracting a total numbeT of the 
individuals exiting the first range from a total number of the individuals 
- contemporaneously entering said first range detected respectively by said first 
sensor and said second sensor, said computer further for recording and evaluating 
the number of potential customers and the number of actual customers, and for 
controlling said display automatically as a function of evaluated data received 
from said first and second sensors, said display and said register. 

53. (Currently Amended) An arrangement according to claim 52. further 
comprising: 

saida-second range being a d efined a& anotliei d emarcated region limited 
by at least another entry and another exit, said second range being communicative 
with said first range via a passage connecting the exit of the first range with the 
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other entry of the second range, the second sensor detecting at least the individuals 
passing through said passage at least from said first passage to said second 
passage; and 

a third sensor for detecting the individuals leaving said second range 
through said other exit, the display being disposed in said first range and the at 
least one of the goods and service being presented in said second range, said 
register being disposed in the second range. 

54. (Previously presented) An arrangement according to claim 53, wherein 
said register is an electronic cash register and said diird sensor at the other exit is 
coupled thereto . 

55. (Previously presented) An arrangement according to claim 52, wherein 
said computer includes an image storage for the display. 

56. (Previously presented) An arrangement according to claim 52 in 
combination with at least one other same arrangement located in a different 
territory, said combination further comprising a central detection and evaluation 
unit cross-linked to said computer and another computer of said at least one other 
same arrangement. 
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57. (Previously presented) An arrangement according to claim 52, wherein 
said display includes a fiber optical display. 

58. (Currently Amended) A method of analyzing customer behavior on one or 
more computers* to determine a range of action of projected messages presented 
in a form of advertising, comprising: 

providing a first range and a second range interconnected thereto by a 
passage through which individuals can pass at least from said first range to said 
second range, said first range including an entry through which the individuals at 
least can enter said lirsi range and said second range including an exit through 
which the individuals can at least leave said second range; 

contemporaneously counting on said one or more computers, with sensors 
attached thereto, a total number of individuals entering said first range at least 
through said entry and another total number of the individuals passing f rom fa rm 
said first range to said second range through said passage; 

determinin g, on said one or more computers, a total number of potential 
buyers in said first range by calculating a difference between the total number and 
the other total number of the individuals, said total number of potential buyers 
being equal to the difference; 

providing a second ran2e being visually and audibly isolated from said 
first range; 
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projecting messages only in said first range to the total number of potential 
customers while said potential customers are in said first range, the messages 
identifying at least one of goods and services purchasable only bv entering said 
second range; 

presenting for purchase only in said second range, to at least a portion of 
the total number of potential customers, the at least one of goods and services 
identified bvmessages projected in said first rantre: 

said step of projecting said messages to the potential customers occurring 
before said step of presenting said goods and services to the potential customers: 

presen t ing thc -pr ojec t ed messages t o the total number of the potential 
customers whil e said po t ential custom ers ar e- i n said firat langc, 

pr esenting for purchase a t least on e of a goods and a service to at l e ast a 
portion o f the potential eustuin cr s whil e in said sec o nd range, said advertis i ng of 
said pr ojected messag e s b e in g rela t ed to a* l e as t a po rt i o n of said at leas t one of 
the goods and s er vic e ; 

determining , on said one or more computers, a total number of actual 
buyers of said at least a portion of the at least one of the goods and service 
represented by the advertising of the projected messages by measuring actual 
purchases thereof by said potential buyers; and 

recording and correlati ng, on said one or more computers, t he total number 
of potential buyers and the total number actual buyers as a basis for determining 
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the customer behavior in relation to the advertising presented by the projected 
messages. 
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